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The EuroVelo network: a 
European success story
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• An initiative coordinated by the European Cyclists’ Federation 
(ECF) 

• Created in 1997, EuroVelo will be 28 years old this year!

• 17 routes, 18 by 2028​

• 38 countries

• 92,000+ km of cycling routes

• 60,000+ km of developed routes 

• 33,000+ km signed with EuroVelo signs 

• A backbone for national cycle networks

EuroVelo, the European cycle route network (2023)



EuroVelo 13 – Iron Curtain Trail
Overview of the route’s theme

1. A symbol of reconciliation, dialogue and remembrance 

promoting peace and inter-knowledge as common 

heritage in Europe

2. A sustainable tourism product with attractivity and 

meaning, part of the growing segment of cycling 

tourism

3. A network of 20 countries, involving various local, 

regional, national and international stakeholders

4. The inclusion in the broader EuroVelo network (National 

EuroVelo Coordination Centres, EuroVelo Council etc.)
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EuroVelo 13 – Iron Curtain 
Trail

• 10,550 km

• 20 countries

• 14 UNESCO sites

• 3 European seas

• ICTr-CE project covers: 8 countries and +3,000 km

Route development in 2023

• 50% of the route developed, 

38% developed with EuroVelo 13 signs 

• Ranking compared to other routes: 11th 

• 2% increase in route development compared to 2022
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Route logos and signing

Route information panels are also 
used for signing

• Four variations used for road signs

Route logos

• Two variations used for digital and printed 
communications, as well as co-branding

EUROVELO BRAND KIT

Designs for new route signs that incorporate EuroVelo route information panels should 

be submitted to ECF and the corresponding National EuroVelo Coordination 

Centre (NECC) for approval before they are installed on the ground.

Please use the PDF 

version of the logo for 

the right colour code.
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https://pro.eurovelo.com/download/document/EuroVelo-BrandGuide-2023-final.pdf
https://drive.google.com/drive/folders/1r58-LzZgGhfeqYgzq9_D83ppHnUPO_3Y


EuroVelo and cycling 
tourism interest and 
visibility is increasing!

Data centralised on 

EuroVelo.com – on the 

EuroVelo Data Hub:
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https://pro.eurovelo.com/projects/eurovelo-data-hub


New report available including data 

on EuroVelo 10, 13 and EuroVelo 7

“increased usage of EuroVelo be it 

for leisure, tourism or mobility 

purposes” compared to 2019.

A growing usage, with more 

cyclists on EuroVelo routes!
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https://eurovelo.com/download/document/EuroVelo-2023-Usage-monitoring.pdf


+10% bicycle counts from 2019 

to 2023.

+12% bicycle counts on weekends.

+9% bicycle counts on weekdays.

EuroVelo 13 – Iron Curtain Trail 

Route Usage Evolution
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Latest report focusing on 2023 

available online.

+27% sessions on EuroVelo 13 

pages in 2023 compared to 

2022 (36,800+ in total).

A growing interest for 

EuroVelo online
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https://pro.eurovelo.com/download/document/EuroVelo-DigitalStats2023-report.pdf


Economic impact estimations 

of cycling tourism:

• Europe (2012): €44 billion economic 
impact a year

• Germany (2009): €9.2 billion economic impact a year
• Italy (2024): €5.5 billion economic impact estimated a 

year
• The Netherlands (2021): €1 billion economic impact 

from Dutch in the NL
• France (2019): €4.2 billion direct economic impact 

estimated a year
• France-La Loire à Vélo-900km section of EuroVelo 6 

(2023): €0.5 billion economic impact a year
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https://www.europarl.europa.eu/RegData/etudes/STUD/2012/474569/IPOL-TRAN_ET(2012)474569_EN.pdf


How to categorise cycling tourists?

Purpose of the cycling trip: holidays, sport, transport, leisure2

Cycling needs of the users – European Certification Standard’s user categories based on the fitness 

level, skills, experience and type of bicycle
1

Occasional cycle tourist Demanding cycle touristRegular cycle tourist

©Vélo & Territoires
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How to categorise cycling tourists?

Type of bicycle used

Type of cycling itinerary used

4

3

©Fietsplatform

©ADFC
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Who are the cycling tourists? 

What are they spending?

ADFC categories of 

German cycling 

tourists in Germany 

(2024):

Source

Cycling tourist

3 nights and more

Cycling tourist

1-2 nights

Non-cycling 

tourists
55% could go on a 

cycling trip in the 

future

Cyclists in holidays

Day tripper cyclists

130€/day

117€/day

123€/day

32€/day

Accommodation

Food

Arrival/Departure
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https://www.adfc.de/fileadmin/user_upload/Expertenbereich/Touristik_und_Hotellerie/Radreiseanalyse/ADFC_Radreiseanalyse_2024_Handout_Web.pdf


Learnings from
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Cycling tour operators’ industry is an 
interesting segment… but most cycling 
tourists organise their trip themselves.

ADFC bicycle travel analysis 2023: 90,9% of 
German cycling tourists organised their trip entirely 
independently in 2022, 3% partially organised by a 
Tour Operator and 6% entirely organised by a Tour 
Operator.

https://pro.eurovelo.com/download/document/2024-CyclingTourOp-report.pdf


Who answered the cycling 

tour operators survey?

• Online survey: February-April 2024

• Where are the respondents based? 
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Cycling tour operators’ 

business is growing
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• 2023 was generally good: higher than 2019 

in terms of revenues, close to equal in terms 

of number of clients.

• 2024 expected to deliver an increase in 

revenue and clients: 68% of respondents 

(80% non-Europeans, 63% Europeans)



Bicycle rental is highly 

requested by costumers
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• 61% of respondents have the majority of 

their customers renting bikes.

• 29% do not own bicycles.

• 71% of respondents own a median number 

of 50 bikes and renew fleet every 4 years.

▪ Adapted bicycle rental services is needed for 

tour operators to operate.

▪ Local services brings local economic impact!



What type of bicycle do 

cycling tours’ clients use?
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• Diverse type of bicycles

• Touring bikes are dominating in Europe

• Mountain bikes are the main category 

outside of Europe followed by touring and 

road bikes.



E-bikes are a trend and 
opportunity but not more used 
than muscular bikes yet
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• 64% of respondents have at least 25% of 

their clients using e-bikes (more in Europe – 

72% - than outside of Europe – 46%)

• 33% of respondents have more than half of 

their clients using e-bikes

Most tour operators offer both muscular and e-

bikes to their clients. More respondents offer no 

e-bikes at all (7%) than only e-bikes (4%).



Activities while on tours
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Internal business 

challenges
● Inflation

● Seasonality (Europe)

● Number of customers (non Europe)

● Staff Shortage

● Lack of support from public bodies

● Software solutions

External business 

challenges
● Accommodation offers

● Quality of the itineraries

● Logistical aspects

● Various fitness levels of clients (non Europe)

Trending destinations
● Europe (main destinations and Eastern 

Europe)

● South America (Chile, Colombia, Andes)

● Other popular areas, such as Nordic countries



ICTr-CE - Training & Mentoring Workshops

Key findings:

#1 A large diversity of cycling destinations shows 
universal appeal.

#2 The cycling market is increasing in depth and 
breadth as well as volume.

#3 Inflation and marketing to new customers are 
primary internal challenges

#4 Accommodation offers are lacking in all areas 
of the world.



Needs of cycling tourists for 

qualitative services

Specific to Accommodations:

• One-night stays available 

• A variety of types to meet different needs

• Harty breakfast available early morning 

• Payment of bill the night before 

• Laundry service

ravel.wallonie.be/home/tips/bienvenue-velo © Coralie Cardon

Bay of Puck, Poland, along EuroVelo 10 – Baltic Sea Cycle Route and 

EuroVelo 13 – Iron Curtail Trail © Pomorskie.travel
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Needs of cycling tourists for 

qualitative services

• Safe bike storage

• Space to clean and repair bikes 

• One-way bike rental

• Rest areas with drinkable water and toilets

• Pick-up service

• Information on cycling offers around the area

→ Essential to the development of successful 

cycling tourism products 

ravel.wallonie.be/home/tips/bienvenue-velo © Coralie Cardon

Bay of Puck, Poland, along EuroVelo 10 – Baltic Sea Cycle Route and 

EuroVelo 13 – Iron Curtail Trail © Pomorskie.travel
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Cycling-friendly service 

schemes

• Guarantee of quality (minimum of what is 

expected by a cyclist)

• Common brand and visibility

• Clear message to users/clients

• Commitment from service providers to consider 

the needs of cycling tourists

National or regional organisation is needed.

Transnational coordination is required for client’s 

satisfaction!
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Requirements:

• Secure bicycle storage 

• Bike repair

• Cyclist friendly services (accepting guests for 

only one night, having a room to dry clothes 

and equipment, as well as providing 

information regional touristic offers.)

 

At least 3/4 of the following: 

• Cyclist friendly service (including pick-up and 

drop-off for cyclists, a rental program for 

regular bikes and e-bikes, access to an e-bike 

charging station, and the option to rent 

navigation devices for easy route planning.)

• Travel Planning & Luggage Support

• Technical Assistance & Partnerships

• Wifi

Example of a Cycling-friendly service 

scheme: ADFC Bett+Bike



Example of a Cycling-friendly service 

scheme: ADFC Bett+Bike

On-Site Inspection
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Application Certification and Listing

~140€ registration fee

~70€ yearly fee + 6,50€ per room



How to take advantage of 

EuroVelo 13?

• Develop specific services (bike rental, safe storage, 

bicycle tools, catering offer, laundry service, etc)

• Promote those services on your communication tools: 

website and social media + promote the routes close to 

you!

• Add a section on your website about your offers for 

cyclists

• Indicate information about your connection with 

EuroVelo 13 – Iron Curtain Trail

© EuroVelo – Alexandra Fournier on EuroVelo 15 - Rhine Cycle Route

© France Vélo Tourisme – David Darrault
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How to take advantage of 

EuroVelo 13?

• Join a cycling friendly service 

scheme

• Connect with other stakeholders 

and exchange knowledge

Example from Belgium - https://www.cyclodges-tour.com 

Example from Lithuania - https://www.bbtravel.lt/rental-prices-conditions/ 
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https://www.cyclodges-tour.com/
https://www.bbtravel.lt/rental-prices-conditions/


Call for abstracts are open!



Thank you!

Any questions?

Cassandre de Froidmont
Projects Coordinator
c.de-froidmont@ecf.com  
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EuroVelo.com

ECF.com

ECF gratefully acknowledges

financial support from the

LIFE Programme of the

European Union

Support us to 

connect Europe

by bicycle!

Follow EuroVelo on

mailto:a.fournier@ecf.com
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